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2010 Show vision

New owners
New direction
Limitless potential

Our 2010 vision:

To deli ver the UKOs great est
comprehensive allergy shop




Major market, major event!

n the UKE

18 million people  will develop an allergy at some point
In their lives (almost one third of the population!).

40% of school children have at least one allergic
condition.

30 million people  may have food intolerance.

(Source: Royal College of Physicians, Asthma UK, Allergy UK)




Major market, major event!
Il n the UKE

5 million people  have asthma.

6 million people  have eczema.

9 million people have hay fever.

(Source: Royal College of Physicians, Asthma UK, Allergy UK)




Brand new show features: delivered!

Free expert public seminars.
Over 17 Hosted at the 2010 Show

Free healthcare professiona

Hosted with some of the leading Allergists in the Country
with over 200 delegates

Free expert advice

The UKOs top associations and cft
were in attendance

Free i nteractive O0free from
4 Children and 4 Adult sessions hosted




Brand new show features: delivered!

Free communal public recipe exchange
Organised and recipes due to be posted on website

Free workshops (for parents of kids with allergies)

Hosted by Action Against Allergy, with Dr. Adam Fox & Dr.
Helen Brough, Consultant  Paediatric Allergists

Free practical onsite demonstrations
Over 20 interactive demonstrations hosted




Delivering the Audience

Extensive PR Campaign

Comprehensive Online/Electronic Marketing Campaign
Widespread Direct Mail and Promotional Literature
Exclusive Radio features

Targeted Venue Advertising

Broad Exhibitor Coverage

Fantastic Association and Charity Relationships including:
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oeliac

The charity for people with coeliac disease and dermatitis herpetiformis

NATIONA

SOCIETY

MIGRAINE ACTION

Action Against Allergy



2010 Results

8126 Visitors
Doubled 2009 Audience

7705 Consumer
421 Healthcare Professionals

89 Exhibitors
40% more stands than 2009




2010 Conclusions

Biggest Allergy and Gluten Free Show audience
ever!

Fantastic visitor experiences
Excellent seminar content for professionals

Millions of opportunities to see brands involved via
pre -show marketing and PR campaign

Significantly improved show lay out and ambience

Successful first edition from new show owners; a

_fantastic platform to progress event in 2011
AN




The Issues Remain.....

This is still a major market, relevant to millions

This is still_ the only UK event for allergy and food
Intolerance sufferers

There is still_ an incredible demand for a bigger and
better event

There is still_ insufficient information available,
fragmented advice sources, poor NHS provisions and a
__very limited number of experts




